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Papers must have between 4,000 and 5,000 words in length, including abstract, figures, references and 
appendices. 

 
Before submitting your paper, please ensure that it has been carefully read for typographical and 
grammatical errors. If English is not your first language, please have your paper proofread by an English 
speaking person. Papers will be returned if the standard of English is not considered to be good 
enough for publication. 

 
The proposal should be sent by mail to strategica@facultateademanagement.ro as .doc or .docx 
attachments, including in the subject of your email the track you are addressing. Papers must not be 
sent in PDF format and should not be zipped. 
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Please use normal capitalization within the text and do not use bold face for emphasis. Italics are 
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"The effective organizational learning from crises requires intense cognitive processes of the managers 
"making-sense" of crises situations thus enabling changes in the core beliefs, values and assumptions 
of organizational members finally translated into sustained behavioural changes ..." (Pergel & 
Psychogios, 2013, p.199). 
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